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LEGACY MEETS LEADING-EDGE: 
ALLAN EDWARDS TAPS ROGUE MONKEY 
MEDIA FOR A NEW WEBSITE THAT’S
FRESH & FUNCTIONAL

Even companies that have been around for close to a 
century can use a fresh start. Allan Edwards has been 
successfully serving the oil and gas industry with pipeline 
buoyancy control and repair solutions for nearly 75 years. 
During a time of rapidly increasing marketing technology 
and importance of an online presence, they needed a 
website that reflected the same quality of service they’ve 
provided for decades to take hold in the online world. When 
it comes to redesigning a website, the recipe for success 

breaks down into three parts: a clear vision, optimal internal 
and external user experience, and a communicative working 
relationship. Since 1947, Allan Edwards has remained a 
family-owned and run business with exceptional products 
and a deep sense of personal trust and respect for each 
other and the customers they serve. When paired with the 
team at Rogue Monkey Media, the alignment between the 
vision for the website and a respectful working relationship 
proved to be the beginning of a beautiful partnership.



An Antiquated Tool in the Modern World

All websites can serve a purpose even with minimal 
functionality. For Melanie Medley, marketing coordinator 
for Allan Edwards, the site that was in use when she began 
at the company needed a real makeover. “I really wanted 
to get a better aesthetic out of the website because the old 
one was really bare bones and a ‘get by’ kind of website. 
The main goal in a nutshell was [to bring our website] to 
come into the 21st century,” said Medley.

After the initial introduction and planning calls, project 
manager Elizabeth Wollmershauser of Rogue Monkey Media 
could tell this would be much more than a facelift. She 
designed a project plan that would provide her team with 
the necessary assets to bring the site to life with updated 
photography, as well as reconfiguring all of the necessary 
information that already lived on the old site. “We stripped 
their old website of everything. We were able to take all of 
that content, change it around with an updated look and 
feel, add more back-end functionality, and work in some 
new products that they had,” said Wollmershauser. 

A key component of the new site was increasing their 
ability to drive leads to the sales team through multiple 
forms and calls to action. Then, any data from those 
forms needed to tie in seamlessly with their CRM tool. 
“A big focus for us was lead generation. Our old website 
had a generic ‘request a quote’ form, but just because 
users could request a quote didn’t mean we could 
automatically send one. We have to do pretty extensive 
validation before we send out our prices because we are 
in a super competitive industry,” said Medley.

ALLAN EDWARDS

 THE NICE THING ABOUT WORKING WITH 
ROGUE MONKEY MEDIA IS HOW RESPONSIVE 
THEY ARE ALL THE TIME. I NEVER HAVE TO WAIT 
ON THEM FOR ANYTHING. THEY’RE ALL VERY 
COMMUNICATIVE.



Beauty & Function 

When the new website finally went live, Medley and the 
stakeholders at Allan Edwards were impressed with the 
results. “I was just amazed at how beautiful they had made 
it and how functional it was at the same time,” said Medley.

Getting to the publication date did not come without some 
hiccups. The form integration with the company’s CRM tool 
created the need for a complex setup and testing phase. 
“The [CRM integration] component proved to be much more 
challenging than anybody thought. There were compatibility 
issues with our website platform, the plugins we needed to 
auto-generate leads in our CRM, and the form provider...it 
felt like we just ran into barrier after barrier,” said Medley. 

These complications created a stressful space where the 
partnership could have turned sour, but both Medley and 

Wollmershauser’s teams stood true to their shared values of 
respect and open communication. “It was a lot of trial and 
error through those forms. We just rolled with it until we
could figure out what would work correctly. Open 
communication on both sides helped that process go a lot 
smoother,” said Wollmershauser.

Despite the hurdles encountered, Medley felt like the team 
at Rogue Monkey Media was focused on a resolution and 
keeping everything on the table. That theme has continued 
as their partnership has grown. “The nice thing about 
working with Rogue Monkey Media is how responsive they 
are all the time. I never have to wait on them for anything. 
They’re all very communicative,” said Medley.



ALLAN EDWARDS

 WE’VE REALLY EXPANDED ON OUR 
FOUNDATION OF THE WEBSITE BUILD, THE 
PHOTOGRAPHY AND THE COMPANY REEL. 
AFTER THAT, I WASN’T EXPECTING THERE TO 
BE MUCH TO REALLY OCCUPY US OTHER THAN 
CHECKING IN AS NEEDED. BUT SINCE THEN, 
WE’VE HAD THEM WORK ON REGULAR WEBSITE 
MANAGEMENT, HANDLE ALL OF OUR SEO, AND 
DEVELOP A 3D ANIMATION VIDEO.

The Beginning of a Beautiful Friendship  

Since the launch of the new website and an 
accompanying arsenal of new photos and video footage 
for their marketing campaigns, Allan Edwards has 
been able to not only bring their website into the 21st 
century but develop a strong relationship with RMM that 
will allow them to continue to expand and grow their 
marketing strategy.

“We’ve really expanded on our foundation of the website 
build, the photography and the company reel. After that, 
I wasn’t expecting there to be much to really occupy us 
other than checking in as needed. But since then, we’ve 
had them work on regular website management, handle 
all of our SEO, and develop a 3D animation video,” said 
Medley. “It just really opened the door to a lot of smaller-
scope projects. It’s been a very fruitful relationship that’s 
been very seamless. It seems like whatever we throw at 
them they can do and do it with ease.”

For Medley, having Rogue Monkey Media as an extension 
of her marketing team has allowed for new strategies 
to unfold for the months and years ahead backed by 
hard data. “They provide regular reports on our website 
analytics. I track these analytics regularly as well, but the 
insights they can draw from the report are so much more 
sophisticated. They can provide the big picture on things I 
can try to improve on,” said Medley.

Both Allan Edwards and Rogue Monkey Media thrive in 
competitive industries. Establishing partnerships that are 
built on respect, trust and open lines of communication 
is what breaks them away from their respective packs. 
“We have agencies banging down our door all the time 
because it’s a really competitive industry and everybody 
wants a piece of the pie,” said Medley, “but with Rogue 
we can now shut down everybody else that tries to make 
us an offer because we’re comfortable with who we are 
partnered with.”

Learn more about Allan Edwards:
allanedwards.com


